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HISTORY

The “International Tourist Film Festival” is the most important screening worldwide of films on tourism and some 50 countries take part in it. 

The Festival was created by Ezio Croci, editor of the magazine “Primi Piani”, in 1960. Since 1994 the screening has been taken over by  ACTL in Milan. 

CONTENTS
The “International Tourist Film Festival” is a screening of a competitive nature, divided into several sections. It includes films (documentaries, fiction, television programmes and TV commercials) which embrace various themes: the environment, ethnography, culture, sport, exploration and the promotion of tourism. The formats of the works are.

PARTICIPANTS

Companies for the production and distribution of audio-visual products, cinema schools, authors and directors, television networks, advertising and public relations agencies, state and local public administrative bodies, agencies for the promotion of tourism and tour operators.

THE JURY

The jury consists of celebrities from the worlds of cinema, journalism and tourism. Those who have taken part in previous editions include the directors Krisztof Zanussi and Ugo Gregoretti, the cinema critic Claudio G. Fava, the Director of the “Accademia delle Belle Arti di Brera” Fernando De Filippi, and various directors of  other festivals, both Italian and foreign.

PRIZES

Best Film

Best Photography

Best Film in each section

Prize awarded by the public

Special Prizes
PRIZE-GIVING

The Festival concludes with a gala evening, which is attended by institutional and diplomatic authorities. Sequences from the winning films are shown and the prizes awarded. Recent editions have been conducted by the well-known television presenters Alessandro Cecchi Paone, Patrizio Roversi, Claudio G. Fava,  Davide Mengacci and Paola Rota. 
ACCOMPANYING EVENTS
International previews: films by famous directors such as Folco Quilici and  Kenneth Branagh and television programmes such as the new series,  Overland and Donnavventura.

Special and retrospective:  works by important contemporary directors such as Ermanno Olmi , Krisztof Zanussi and Maurizio Nichetti.
Screenings: these have been realised with the collaboration of the Touring Club Italiano and the CAI (Club Alpino Italiano), which have made their historical archives available.
School events: exhibitions, screenings, conferences and educational workshops with the themes of travel (in collaboration with Overland by Beppe Tenti) and on sport with the participation of the sailor Giovanni Soldini (in collaboration with Telecom) and a scholarship has been by awarded  by Rolex .
Events and Exhibitions: presentation of books on the subject of tourism in various cultural centres, theme evenings in popular Milanese night spots and exhibitions.

Special country: the showing of films, the presentation of editorial works, tasting  of  wine and gastronomic products, concerts and meetings with various exponents of the local culture for a chosen country.

Workshops: meetings and debates between operators in the cinema and tourism sectors. 

LOCATION AND TIMES OF THE FESTIVAL

The 29th edition of the Festival will take place in the Spazio Oberdan in Via Vittorio Veneto 2, Milan. This is a multi-use cultural centre, planned and restructured by the architects Gae Aulenti and Carlo Lamperti and inaugurated in 1999. It is managed by the Province of Milan. 

The films will be shown from 2nd to 7th April 2004:

18.00 – 24.00 on weekdays
14.00 – 24.00 on Saturdays and Sundays.

Admission to the Festival is free.

WHY TAKE PART?

The International Tourist Film Festival is:

· The most important international screening of films, videos, documentaries and TV commercials dedicated to tourism;
· a professional meeting place for operators in the tourism sector and for cinema and television writers and producers; 
· the opportunity to get to know the multiple cultural and territorial realities existing throughout the world;

· an important advertising vehicle with which to reach and involve a large number of people.

GOLDIES

XXVIII  edition 2003

IRAN, VEILED APPEARANCES
Thierry Michel - Belgio
